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Abstract 

 

The rapid development of information and technology has an influence on various aspects, 

including in the culinary field which has more innovation and consumer interest. Culinary is one 

of the businesses that is in great demand because it has great prospects, at this time tea has become 

the prima donna of business opportunities that are very profitable in recent years, by using tea 

business people can develop a culture in consuming tea again. 

  

This study aims to determine the influence of digital marketing, price and brand image on 

purchasing decisions (case study at Es Teh Indonesia Nganjuk). This research was conducted for 1 

(one) year with a focus on digital marketing, price and brand image on purchasing decisions, using 

a quantitative approach. The population in this study is consumers who visit and make purchases 

at Es Teh Indonesia Nganjuk. The method of data collection used in this study was by 

questionnaire which was distributed to 97 respondents selected using purposive sampling. In 

research using the SPSS 26 application. Methods in data analysis using Instrument Test, normality 

test, classical assumption test, multiple linear regression analysis, hypothesis test and coefficient of 

determination (R2). 
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INTRODUCTION  

 

Thel rapid delvellopmelnt of information and telchnology has an influlelncel on variouls aspelcts, 

inclulding in thel cullinary fielld which has morel innovation and consulmelr intelrelst. Somel activitiels 

of Micro, Small and Meldiulm Elntelrprisels (MSMEls) ultilizel information telchnology to ruln thelir 

bulsinelss. Thel increlasing nulmbelr of compeltitors is a considelration for bulsinelss actors to innovatel 

in winning thel compeltition. Thel right markelting commulnication stratelgy is ulseld to bel ablel to grab 

thel intelndeld markelt sharel so that it can increlasel salels (Pradiani, 2017). 

 

Thel problelm that arisels in this stuldy is that with thel culrrelnt food and belvelragel bulsinelss 

compeltition whelthelr digital markelting, pricel and brand imagel havel a significant influlelncel on 

pulrchasing delcisions by consulmelrs. So thel spelcific pulrposel of this stuldy is to analyzel thel 

influlelncel of digital markelting, pricel and brand imagel of Els Telh Indonelsia produlcts, which can 

latelr be ulseld as a relfelrelncel for consulmelrs in pulrchasing delcisions. 

 

Thel ulrgelncy / somelthing important of this relselarch is that throulgh digital markelting, thel pricel and 

brand imagel of Els Telh Indonelsia produlcts can providel convelnielncel and knowleldgel for consulmelrs 

in choosing pulrchasing delcisions and can bel ulseld as a relfelrelncel for fulrthelr relselarch. 
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METHODS  

 

Thel location of this relselarch was condulcteld at Els Telh Indonelsia Nganjulk, on Jalan Yos Suldarso 

No. 27, Payaman, Nganjulk District, Nganjulk Relgelncy, Elast Java 64418. This stuldy was 

condulcteld for 3 months from May to Jully 2024 so that a total of 2799 consulmelrs visiteld and 

pulrchaseld produlcts from Els Telh Indonelsia. 

 

To deltelrminel thel sizel of thel samplel can bel donel with statistics or baseld on relselarch elstimatels. 

This sampling mulst bel carrield oult in sulch a way that a samplel is obtaineld that can relally fulnction 

or can delscribel thel actulal statel of thel popullation, in othelr telrms it mulst bel relprelselntativel 

(relprelselntativel) (Novitaningsih, 2019) This stuldy ulsels a typel of Delscriptivel Relselach relselarch. 

This stuldy is condulcteld to gelt thel most acculratel pictulrel possiblel aboult a particullar individulal, 

condition, symptom, or groulp. It is not ulncommon for this kind of relselarch to delpart from celrtain 

hypothelsels, or from prelviouls relselarch. 

 

Thel pulrposel of this relselarch is to relinforcel hypothelsels, so that thely can elvelntulally hellp in thel 

formation of nelw theloriels or strelngtheln old theloriels. Thel samplel in this stuldy is Nganjulk 

Indonelsian Iceld Tela consulmelrs baseld on celrtain considelrations or critelria that aim to obtain a 

relprelselntativel samplel in accordancel with thel critelria and to facilitatel this relselarch. So that a 

samplel of 97 relspondelnts was obtaineld. In this stuldy ulsing qulantitativel melthods. Thel analysis tool 

ulseld is SPSS velrsion 26. 

 

 

RESULTS AND DISCUSSION  

 

Validity Test Results 

Thel relsullts of elach statelmelnt itelm from thel validity telst arel obtaineld. Thel tablel abovel shows thel 

calcullateld relsullts of elach statelmelnt itelm. It is known that thel calcullateld valulel of statelmelnt itelms 

on all variablels in this stuldy has a calcullateld valulel of rcoulnt  ≥ rtablel. So with thelsel relsullts, it can 

bel concluldeld that elach statelmelnt itelm is delclareld valid. 

Table 1 Reliability Test Results 

No Variable Item Cronbach 

Alpha 

Border Information 

1 Digital Markelting X1 0,778 0,60 Relliabell 

2 Pricel X2 0,780 0,60 Relliabell 

3 Brand Imagel X3 0,787 0,60 Relliabell 

4 Pulrchasing Delcision Y 0,782 0,60 Relliabell 

data soulrcels procelsseld by relselarchelrs, 2024 

 

Table 2 Frequency of Normality Test Results 

One-Sample Kolmogorov-Smirnov Test 

 Ulnstandardizeld 

Relsidulal 

N 97 

Normal Parameltelrsa,b Melan ,0000000 

Std. Delviation 3,30002576 

Most E lxtrelmel Diffelrelncels Absolu ltel ,055 

Positivel ,041 

Nelgativel -,055 

Telst Statistic ,055 

Asymp. Sig. (2-taileld) ,200c,d 

a. Telst distribultion is Normal. 
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b. Calcullateld from data. 

c. Lillielfors Significancel Correlction. 

d. This is a lowelr boulnd of thel trulel significancel. 

data sou lrcels procelsseld by relselarchelrs, 2024 

 

Table 3 Multicholinerity Test Results 

Coefficientsa 

 

Modell 

Collinelarity Statistics 

Tolelrancel VIF 

1 (Constant)   

X1 ,160 6,257 

X2 ,203 4,915 

X3 ,142 7,018 

a. Delpelndelnt Variablel: Y 

data soulrcels procelsseld by relselarchelrs, 2024 

 

Table 4 Heteroscedasticity Test Results 

Coefficientsa 

 

 

Modell 

Ulnstandardizeld 

Coelfficielnts 

Standardizeld 

Coelfficielnts 

 

 

t 

 

 

Sig. 
B Std. Elrror Belta 

1 (Constant) 3,259 ,975  3,341 ,001 

X1 ,044 ,046 ,245 ,952 ,344 

X2 -,014 ,058 -,056 -,246 ,806 

X3 -,066 ,069 -,261 -,960 ,339 

a. Delpelndelnt Variablel: RElS_2 

data soulrcels procelsseld by relselarchelrs, 2024 

 

Table 5 Multiple Linear Regression Analysis Results 

Coefficientsa 

 

 

Modell 

Ulnstandardizeld 

Coelfficielnts 

Standardizeld 

Coelfficielnts 

B Std. Elrror Belta 

1 (Constant) 4,033 1,492  

X1 ,211 ,072 ,289 

X2 ,197 ,090 ,192 

X3 ,489 ,105 ,479 

a. Delpelndelnt Variablel: Y 

data sou lrcels procelsseld by relselarchelrs, 2024 

 

Table 6 Test Results t (Partial) 

Coefficientsa 

 

 
Ulnstandardizeld 

Coelfficielnts 

Standardizeld 

Coelfficielnts 
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Modell B Std. Elrror Belta t Sig. 

1 (Constant) 4,033 1,492  2,704 ,008 

X1 ,211 ,072 ,289 2,948 ,004 

X2 ,197 ,090 ,192 2,187 ,031 

X3 ,489 ,105 ,479 4,667 ,000 

a. Delpelndelnt Variablel: Y 

data sou lrcels procelsseld by relselarchelrs, 2024 

 

Tabel 7 Test Result  F (Simultan) 

ANOVAa 

 

Modell 

Sulm of 

Sqularels 

 

df 

Melan 

Squ larel 

 

F 

 

Sig. 

1 Relgrelssion 6408,173 3 2136,058 190,016 ,000b 

Relsidu lal 1045,456 93 11,241   

Total 7453,629 96    

a. Delpelndelnt Variablel: Y 

b. Preldictors: (Constant), X3, X2, X1 

data sou lrcels procelsseld by relselarchelrs, 2024 

 

Table 8 Coefficient of Determination Test Results 

Model Summary 

 

Modell 

 

R 

 

R Sqularel 

Adjulsteld R 

Sqularel 

Std. Elrror of 

thel E lstimatel 

1 ,927a ,860 ,855 3,35283 

a. Preldictors: (Constant), X3, X2, X1 

data sou lrcels procelsseld by relselarchelrs, 2024 

 

DISCUSSION  

This sulb-chaptelr delscribels thel analysis of thel disculssion of thel telsts that havel beleln carrield oult. 

Thel elxplanation is carrield oult foculsing on theloreltical aspelcts and melthodological aspelcts. In thel 

theloreltical aspelct, it is nelcelssary to comparel thel prelmisels that havel beleln ulseld to bulild hypothelsels 

with elmpirical relality in thel fielld. Whilel on thel melthodological aspelct, it is nelcelssary to relalizel 

that thelrel is no pelrfelct relselarch. Thelsel impelrfelctions morel or lelss affelct thel relsullts of thel stuldy. 

 

 

CONCLUSION  

 

Baseld on thel relsullts of re lselarch and discu lssion that havel beleln stateld prelvioulsly, thel following 

conclu lsions can bel drawn: 

1. Digital markelting has a positivel and significant influlelncel on pulrchasing delcisions with a 

calcullateld valu lel of tcoulnt 2.948> ttablel1.985 and a sig t valulel of 0.004 < 0.05. With thelse l 

relsullts, it can bel intelrprelteld that thel morel digital markelting, thel morel famou ls E ls Telh Indonelsia 

will also bel and will also hellp makel thel bulsinelss morel compeltitivel. 

2. Pricel has a positive l and significant elffelct on pulrchasing delcisions with a calcu llateld valu lel of 

tcoulnt 2.187> ttablel 1.985 and a sig t valulel of 0.031 < 0.05. That way it can bel intelrprelteld that 

thel highelr thel valulel of consulmelr pelrcelption of pricels, thel strongelr thel consulmelr impullsel to 

makel pulrchasing delcisions. So the l pricel grelatly influ lelncels thel delcision of consu lmelrs in bu lying 

any produlct inclu lding Els Telh Indonelsia. 

3. Brand Imagel has a positivel and significant elffelct on pulrchasing delcisions with a calcu llateld 
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valulel of tcoulnt4.667> ttable l1.985 and a sig t valulel of 0.000 < 0.05. This melans that thel brand 

imagel increlasels and thel lelvell of pulrchasing delcisions will increlasel, belcaulsel consulmelrs prelfelr 

to buly produlcts with welll-known brands du lel to thel pelrcelption that brands that have l a good 

imagel arel morel relliablel and havel ulndou lbteld qulality than brands that do not have l a good brand 

imagel. 

4. Digital markelting, pricel and brand imagel havel a positive l and significant influlelncel on 

pulrchasing delcisions with a valulel of FHitulng190.016 > FTabell 2.70 and a sig valulel of F 

0.000< 0.05. Digital markelting, pricel and brand imagel arel an inselparablel elntity in influ lelncing 

pulrchasing delcisions. Thel morel digital markelting, thel chelapelr thel pricel and thel belttelr thel 

brand imagel, thel highelr thel pulrchasel delcision at Els Telh Indonelsia Nganju lk. 
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